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Engaged customers:

more frequently (Rosetta) more per transaction (Rosetta)

O ©)

k
prefer digital programs

of consumers prefer
card-based programs

Almost
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A '60%'

of customers are more likely to join a rewards
program that offers a smartphone app

Hybrid programs (combining
apps and smartcards) cater to

everyone
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Make rewards
more personal
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Location

Purchasing history

Easily integrates

with increasingly
popular payments
methods e.g.
contactless and
mobile (mobile
payments are

set to increase

by 1000% in 2015
according to Deloitte)

Leverage NFC for
easy integration
between smart
cards and apps;
details can then be
shared between
the card and
smartphone in a
single tap

Consumers can monitor progress using
apps, so they know how many more
coffees they have to buy to get a free

one for instance
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Increases functionality
with ability to store
more personal data
due to encrypted
security on smart cards
and smartphones
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Design freedom
for a variety of
form factors like
key fobs, wrist

bands and
stickers

Multi-application
capability (transport,
access, payment) — all
in one card




